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Business owner’s guide to

Benefits
High-intent targeting: Targets active, high-
intent users for better conversions.
Instant SERP visibility: Quick visibility through
Google Ads, unlike organic social growth.
Precise metrics: Detailed Google tools offer
clear ROI insights for optimization.
Local targeting edge: Pinpoints local
customers, tough for broad social campaigns.
Ad control flexibility: Google Ads allows
tailored, real-time adjustments for better
results.

Search Engine Marketing (SEM)
refers to strategies used to
enhance a business’s visibility on
search engines like Google and
Bing. It involves tactics to
increase website traffic and
brand exposure through paid
advertising and optimization
efforts.

Opportunities
Paid Search: Quick visibility via ads on search
results. Highly measurable and targeted.
Local Optimization: Target local customers
effectively. Increase your exposure as a local
business on Google Maps.
Organic Search (SEO): Long-term visibility
without ads. It takes effort to rank, but it is
worth it in the long run.

3 Quick wins
Start with Google Business Profile: Boost local
visibility with a strong GBP, review gathering
and citation building.
Explore Google Ads Gradually: Target specific
audiences with paid ads. Start small, build a
simple campaign, learn from results. Invest
more as you start seeing measurable ROI.
Optimize Website for SEO: Strong technical
foundation, relevant content and backlinks.
Focus on quality over quantity. Think long term.


